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Agenda

Intro

TOP 1 - Market insights 

TOP 2 - Consumer insights

TOP 3 - Trend update 

Conclusion and brainfood

The transformation of the natural and organic cosmetics market continues….
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Classification / market size
THE NEW separates the entire cosmetics market into 3 segments…

Conventional
cosmetics

Nature-inspired
cosmetics

Natural and organic
cosmetics

• Non-certified natural & organic
cosmetics

• Certified natural cosmetics
• Certified organic cosmetics
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Natural and Organic Cosmetics Industry Monitor 2021
- Market research concept THE NEW

+ numerous expert surveys to cover all sales channels and plausibility assurance Copyright
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Top I – Market Insights
Germany: Further growth in Europe's largest natural & organic market

Market share by segment 2021 in % (value in €)*Sales development 2007-2021 in €
+ 1,8%

Natural & organic cosmetics
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*Based on IKW / Prognosis total German cosmetics market 2021 (total value 13,60 bn €)
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• Drugstores 

• Pharmacy Officin & Online

• Health shops (Reformhaus)

• Organic specialty Shops (Bio-Fachhandel) 

• Beauty Institutes and Organic Cosmetic
speciality stores

• Perfumery

• Hypermarkets, Traditional Grocery,
Discounters

• Department stores

• E commerce

Top I – Market Insights
Germany: Overview distribution channels

New 
Customers

1,8 %

1,6> Mio.

Sales
Growth
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|Top I – Market Insights  
Further observations

• Product categories • Market players • Innovation & 
certification level
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|Top II – Consumer Insights
Increased customer reach for natural and organic cosmetics 

§ Quelle: GfK SE | ConsumerScan Individual | ab 18 Jahren | Körperpflege & Kosmetik Total  

2020 2021 2020 2021 2020 2021

Private labels

Brands

Natural & 
organic

cosmetics

Nature-inspired
cosmetics

Conventional
cosmetics

Penetration in %
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Top III – Trend Update  
From mega to product trends: The logic development of trends

Source: Institut für Trend- und Zukunftsforschung Heidelberg / www.zukunftpassiert.de
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Top III – Trend Update  
Review VIVANESS 2021 – trend categories > whats´s next in July?

UNEXPECTED
SPECIALS

WATERLESS 
BEAUTY

ME TIME & 
COMFORT

CIRCULAR 
BEAUTY/

ECONOMY

SAFE 
BEAUTY & 
HEALTH

BOOSTER

SCIENCE-
BASED

BEAUTY/
EFFICACY

2021 
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Natural and Organic Cosmetics
Industry Monitor

THANK YOU!

❯❯ www.thenew.online

„You can find further information
on our website“
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„Let´s get in touch!“

THANK YOU!

Mirja Eckert
+49 178 6325378

mirja.eckert@thenew.online
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