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Organic products still on growth track worldwide




Estimated global organic-food revenues over USD 95 bn
Europe: Further market growth expected
Denmark takes lead: Organics have 13 per cent market share

There’s a good outlook for the international organic food industry –
both in Europe and worldwide. European and international markets
remain on a growth track. Experts currently put global revenues above
USD 95 billion; Europe accounts for more than EUR 33 billion. The
market is now growing very vigorously in many European countries:
Germany has surpassed EUR 10 billion, the French market has doubled
in five years, and Denmark is expanding its lead further with a market
share of 13.3 per cent for organic foods, making it the organic leader in
Europe. Excellent signs, then, for BIOFACH, the gathering place for the
world’s organic sector and the world’s leading trade fair for organic
food, which will be holding its next iteration from 13-16 February 2019.
Over 2,900 exhibitors and more than 50,000 trade visitors are expected
at the Nuremberg Exhibition Centre.
“Global revenues for organic foods remain on a growth track. Initial estimates
place them at more than USD 95 billion for 2017,” notes
Amarjit Sahota of the London market research and consulting firm
Ecovia (formerly Organic Monitor). And he adds, “we’re seeing lively growth
in North America and Europe, but the Asian market is also catching up fast.”
Europe is the second-largest market for organic products, after North
America. There revenues for organics gained 11.4 per cent in 2016 to reach
EUR 33.5 billion, according to the figures presented jointly at BIOFACH 2018
by IFOAM – Organics International, Switzerland’s Research Institute of
Organic Agriculture (FiBL), and Agrarmarkt Informations-Gesellschaft (AMI),
headquartered in Berlin.

Germany: Organic revenues exceed EUR 10 billion
The German organic sector enjoyed revenues of more than
EUR 10.04 billion in 2017. Europe’s most heavily populated country once
again logged the largest single figure for sales in absolute value, followed by
France. The revenue gain from the prior year was 5.9 per cent. Conventional
food retail grew an above-average 8.8 per cent. Natural food retail, which
holds a 29 per cent market share, grew 2.2 per cent. Total area devoted to
organic
agriculture
in
Germany
in
2017
was
about
1.4 million hectares – up 10 per cent from the year before. That means that
currently 8.2 per cent of all usable agricultural land is being farmed
organically. (BÖLW)
France: Market doubles in five years
The French market for organic food has been on an uninterrupted growth
trajectory for years. According to the government’s Agence Bio, the 2017
gain was 17 per cent, reaching EUR 8.3 billion (including institutional food
service). That has been encouraging more and more farmers to convert to
organic methods. The curve has pointed steeply upwards since 2014, so that
most recently, including newly converted fields, 1.78 million hectares are
under environmentally friendly cultivation.
Moreover, organic farming is proving to be a real job engine. Between 2012
and 2017, organic farming and further processing created some 50,000 new
jobs. That’s equivalent to an annualised gain of 9.5 per cent. The total
number of jobs in organics in France, both farming and processing (excluding
retail), came to 134,500 at year’s end. So one out of every eight jobs in the
agricultural segment is now organic. For comparison: in Germany the figure
is one in every ten. (Agence Bio)
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Denmark: Growth wears Seven League Boots
In 2017 Denmark further expanded its lead over every other country in the
world, adding 23 per cent in revenues to achieve a fabulous 13.3 per cent
market share – far ahead of Germany (5.4 per cent) and France
(4.2 per cent) and about nine times the figure for the UK. This represents a
major success not only for consistent supportive government policies that
have held firm for about three decades, but also for everyone involved in the
market. The Danes are fondest of organic rolled oats. Those alone have a
market share of 52 per cent, followed by carrots (42 per cent), eggs (33 per
cent) and milk (32 per cent). Revenues in 2017 soared a full
31 per cent to the equivalent of EUR 1.6 billion – for the first time also
including online sales. That’s in addition to a further EUR 322 million in
Danish organic exports of milk and milk products, eggs, meat products, fruit,
vegetables and other products. (Organic Denmark)
United Kingdom: Growth from a low base
The economic and financial crisis of 2008 temporarily slowed down growth
in the UK organic market. Now the market has returned to encouraging
growth rates. Segment growth in 2017 was 6 per cent, and organic revenues
were EUR 2.5 billion. (Soil Association)
Belgium: Healthy market growth encourages organic farming
Consumption of organic foods gained 6 per cent in 2017. Organic farming
profited from lively demand and grew 8.8 per cent during the same period,
representing an increase of about 83,000 hectares. Organics’ share of the
general foodstuffs market in Belgium has doubled since 2008 and is now 3.4
per cent. (Statbel – la Belgique en chiffres/ Bio Wallonie)
Netherlands: Steady growth yields success
“Organic revenues in the Netherlands passed the EUR 1.5 billion barrier for
the first time in 2017,” said Bavo Van den Idsert, joint publisher of the
“Bionext Trendreport 2017,” which publishes current figures for the organic
industry. The gain from the prior year was 5 per cent, driven primarily by the
fresh-foods segment. The area devoted to organic farming expanded
7 per cent in the Netherlands; the number of organic farmers increased
10 per cent, according to the report.

BIOFACH 2019: Organic products still on growth track worldwide
Press Release – October 2018

Page 3/6

The lion’s share of revenue in the organic sector, at 51.5 per cent, was
generated in conventional retail, followed by specialty retail at
21.5 per cent. Institutional food service accounted for 20 per cent, and
7 per cent came from other marketing channels. According to the organic
monitoring organisation SKAL, area under organic cultivation came to nearly
70,000 hectares. (Bionext/ SKAL)
Italy: Growth across a broad front
On the heels of growth rates of around 18 per cent for the past three years,
the revenue gain in Italy for 2017 was still 10.5 per cent. Retail revenues,
according to Italian market research and consulting firm Nomisma, came to
EUR 3.5 billion, including the EUR 415 million institutional food service
segment. Organic exports are also highly significant in Italy, reaching EUR 2
billion in 2017. Field area also made gains, growing 6.3 per cent;
1.9 million hectares are under organic cultivation. Thus Italy ranks number 2
in Europe, after Spain, in area under organic cultivation, at more than
2 million hectares. According to the Italian Ministry of Agriculture, the number
of organic farmers was 66,773, a 4 per cent gain. (Nomisma/ Federbio)
Austria and Switzerland: Organic still on the uptrend
Italy’s neighbours Austria and Switzerland are also seeing steady
momentum in demand for organics. According to the Austrian marketing
agency AMA, sales of organic food products in Austria totalled about
EUR 1.8 billion in 2017. That’s a 12 per cent increase from 2016.
Three-quarters of all organic products are sold by conventional food retailers,
18 per cent by specialty retailers or directly at organic farms, and 6 per cent
by food services. Organic products account for 8.6 per cent of all food retail
sales. Austria has more than 23,000 organic farmers. (AMA)
Sales of organic products grew 8 per cent in Switzerland, to
EUR 2.3 billion. Market share rose from 8.4 to 9 per cent. According to the
media office of Bio-Suisse, the market share leaders were eggs, at
27 per cent, and vegetables, at 23 per cent. The highest-revenue sellers
were milk products and cheese. The number of organic operations grew to
about 6,900 (Switzerland and Liechtenstein combined). Organically farmed
land area grew to 14.4 per cent. (Bio-Suisse)
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Poland: Specialty retail expanding to larger sales floors
“The Polish market for organic foods is growing, and consumers are looking
for a broader range of products,” explains Polish organic expert Karol
Przybylak, publisher of the Bio-Kurier trade journal. Industry observers
estimate the market there at roughly EUR 250 million. However, the sector
also faces challenges. BioFamily is a new retail player in the market, opening
three stores with more than 100 m² of sales floor space. Poland has a total
of about 800 natural food specialty shops to serve interested consumers
around the country. The biggest organic retailer among the specialists is
Organic Farma Zdrowia, with 32 shops in twelve Polish cities. Conventional
retail is offering more and more organic products, and here retailers like
Biedronka and Lidl are coming to play a bigger role. In 2017, Poland had 795
producers of organic foods and 15,740 organic farms, according to the
experts.
The BIOFACH Newsroom will always keep you up to date
BIOFACH’s digital newsroom at www.biofach.de/en/news offers the latest
news about the world’s leading organic trade show for potential exhibitors,
visitors, media representatives and other operators in the sector. You can
find all press releases there, along with a news ticker with reports from
exhibitors, news flashes on current topics, articles from guest writers,
interviews, photos and videos.
BIOFACH World
NürnbergMesse has proven expertise in the field of organic foodstuffs. In
February every year, the international organic sector gathers in Nuremberg
at BIOFACH, the world’s leading fair for organic food products. The
comprehensive range of certified organic products on display shows their
diversity – from fresh products like dairy and cheese, fruit, vegetables, dry
products like grains and pulses, nuts and confectionery to beverages. The
international patron of BIOFACH is IFOAM – Organics International, the
national honorary sponsor the German Federation of Organic Food
Producers (BÖLW). An integral part of this world-leading fair is the BIOFACH
Congress, a knowledge-sharing platform that is unique worldwide. With
another six BIOFACH events in Japan, the USA, South America, China, India
and Thailand, BIOFACH World has a global presence and year for year
brings together more than 3,500 exhibitors and 100,000 trade visitors.
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Contact for press and media
Christina Kerling, Marie-Claire Ritzer-Berendt
T+ 49 9 11 86 06-86 46
F+ 49 9 11 86 06-12 86 46
marie-claire.berendt@nuernbergmesse.de
For all press releases, more detailed information, photos and videos please
visit our newsroom: www.vivaness.de/en/news
For additional services for journalists and media representatives please go
to: www.vivaness.de/press
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